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CoL crisis = opportunity
for sustainability...?

Consumers are looking for ways to ease financial burdens.

We seen increased adoption of sustainable behaviours that
come as a silver lining of the cost-of-living crisis, with actions
which are expensive losing ground.

Brands which help consumers act on the realisation that
sustainable can mean savvy are likely to strike a chord.

Sustainable habits currently deployed

Good idea when | had timel
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Nice but involve spending more

Suit me and suit the planet
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Fly less Make Plant trees Switchto Insulate  Buy more Buy ethical/ Eatless Usecarless Reduce Use LED Repair
compost in garden renewable home local sustainable  meat food lights rather
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How do we empower sustainable
behaviours as CoL crisis deepens?
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M s SRR e Brushd tackles everyday plastic waste in oral
' . e Sl hygiene in a way that's cost effective. Four Brushd
heads cost just £5.99.

Plus it offers ‘feel-good’ sustainable benefits:

Toothpaste Tablets Less plastic . .
* Use plant and fully recyclable materials on items

like floss, plus tablets for mouthwash and
toothpaste - to reduce packaging
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POD COLDER,
SAVE UP TO 60% ENERG
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Smol, the household cleaning brand, uses tangible
proof points and messages to reassure consumers
that they've made the right choice financially and
environmentally:

Showing the savings

* Regularly communicating the amount of CO2 and
plastic saved, as well as money saved by their
customers

Reinforcing key values
» Reiterating messages like “100% plastic free” to
lessen any concerns

Wisdom of the crowd

« Testimonials and Feefo reviews reassure
customers that they've made a savvy choice
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